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Y70 TaKkoe GpeHA CTPAHbI?

BpeHA - 3TO YHMKa/sibHas Heocs3aeMad CYMMa CBOMCTB <MpPOAYKTa>: MMEHM,
YNAKOBKM U LIEHbI, €ro UCTOpUM, penyTaLuMm M cnocoba peKl1aMMpoBaHUA.

I'ypy peknambi [3tsud Ozunsu.

«CTpaHbl BegyT cebA TaKXe, KaK U 6peHpabl: OHM BOCMPMHMMAIOTCA B PasHOM
¢opme 60/1bLUIMMMK FPpyNNaMKU BHYTPU M 3a FPaHULLEN; OHM aCCOLUMPYIOTCA C TEMMU
W11 UHBIMU KavyeCTBaMU >,

CaliMOH AHX0/1bM
Bedyuwuli cneyuasucm no meppumopuasibHoMy 6peHouHay u obuwecmseHHol dunsiomamuu

«MoTpe6butenn M wuHBecTOpbl B 60JIblUeM CTENeHW ONUPATCA Ha MMUOXK
rocyaapctBa, NMPUMHMMAA YUCTO SKOHOMMYECKMe pelueHua. bpeHp Hanpamyto
CBA3aH C pelleHUeM O MOKymnKe».

Jorge de Vicente
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yCNEeLWHbIM?

YHUKA/NIbHOCTb
6peHpa

YTOo AeAaeT G6peHA CTPAHDI

¢ B mmpe 6onee 150 cTpaH M TbICAYM PEFMOHOB U TEPPUTOPUM: LieNEBbLIE
ayAMTOPUM AENAOT CBOWM BbI6OP B MOJIb3Y TEX, KOTOPbIM YAAETCA HalTU U
KOMMYHULMPOBaTb YHWKa/IbHble CBOMCTBA, MpeAcCTaBAAlOWME UHTEpPEC U
BbIro4y ANA 3TUX rpynn

YeTKOE
No3nMUMOHMpPOBaHNE

¢ Mexay nosMuMOHMPOBAHMEM WM PEKJITAMHBIM C/I0raHOM €CTb pas/iMyMe.
Mo3nUMOHMPOBaAHUE MEPBMYHO M OTparkaeT OCHOBHYI LEHHOCTb GpeHAa
CTpaHbl ANA UEeneBblX T[pynn, C/AoraH BCEro /MWb OTpaxkaeT
No3uumMoHMpoBaHue. No3nuMoHMpoBaHMe e OoKycHMpyeTca Ha Hanbonee
CUbHbIX OCTOMHCTBax bpeHaa.

O60CHOBAHHOCTb
dakTamm

¢ T03ULUMOHMPOBAHME U YHMKANIbHOCTb GpEHAa He MOryT ObiTb YCMNELIHO
BOCMPUHATbI U NPUHATbI Lie/IEBbIMU FPyMNNaMM 6€3 Ha/IMuMA SPKUX, JIETKO
NpoBepsieMbIX, AOCTYMHbIX ANA MNpeAacTaBUTENIeM 3TUX rpynn, ¢aKToB.,
noATBEpKAALWMX naeto bpeHaa.

OnTuMasnbHasa
apXUTEKTypa
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/ He Bce «noapasgesnbl» 6peHa paBHOBECHbI M 0613a4al0T eAMHbIMU
cBoMcTBamMM. [M03TOMY BHYTpM cCamMoro 6peHa HEOo6XOAUMO HaMTK
ONTMMAJIbHbIM  6aNaHC MeXAY MHBECTMLUMOHHBIMM, TYPUCTUUECKUMM,
rPaykJaHCKMMM, SKCMOPTHbIMM COCTaBASIOLLMMM.




3a4eM HYXeH OpeHA TeppuTopun?

¢ Pa3Butne TypuMsmMa - ¢OpPMMPOBAHME YHMUKAJIBHOIO TYPUCTUYECKOro
nNpeaioXKeHMs U KOMMYHMKALMA 3TOro npeaJsioXKeHus LesieBbiM rpynnamM B To
BpemMA, Kak:

¢/ 06LWMM 06bEM TYPMUCTUYECKOro pbiHKa (No AaHHbIM UNWTO) B 2004 roay coctaBma 623
MJ/IH. Aonnapos, 4To Ha 18% 6onblie, yem B 2003 roay.

/ COTHM KypopTOB M TYPUCTMYECKMX LEHTPOB MMpPA MMEIT MEPBOKJIACCHbIE OTE/U,
MHPACTPYKTYPY OTAbIXa U AOCTONPUMEYATENIbHOCTY;

/ 15 KpYMHEMWIUMX PbIHKOB KOHTposupyloT 70% Bcero TYpUCTMYECKOro MOTOKA, a

-~ LI 1A A mATIIALAL FImIAN A FIATre (AR ATL ~01 AR A~ ittAas~Aa D
laJIDADIM CUTHRAM TIPVAUAMTLA DUPUIDLA 5a UL

~ an no/
UL apuyvicen ov/o.

/¢ TypucTbl ABNAIOTCA CBOEro poja «pasHOCYMKaMM>» 3HAHMMU M MHPOPMaLMK O
CTpaHe, Ba)XHEMWMMMU KOMMYHMKATOpaMM MMUANKA JNOAEN, MPOAYKTOB,
HaLMOHa/IbHOIro KoJlIopUTa, TPaAULMM U OKpYrKaloLen cpeabl.
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3a4eM HyXeH 6peHA TeppuTopumn?

o CrpaHa npoucxoxgeHusa Toeapa (COO - country of origin) - «HauMoHaNbHbIU
30HTUK», o6ecneyuBalolMM rapaHTUM KavecTBa MNpoAyKTa U ero ocobble
CBOMCTBA B YCTOMUYMBbLIX COYETAHMAX, TAKUX KaK <«lUBEMLAPCKUE Yacbl»,
«MHOMMCKMM Yan», «FepMaHCKMEe aBTOMOOWIM», «YelCKoe MNUBO»,
«MCMNAHCKUEe OJIMBKKN>» U T.A.

e« Ycnex 3Kcnopta HaUMOHAJIbHbIX MNPOAYKTOB O06YC/OB/IeH He Yy4yacTMEM B
BbICTaBKaX WMAM  MPAMbIMM  KOHTAKTaMM C  AMCTpMObIOTOpamMM, a
MH(POPMHUPOBAHHOCTbIO NMOTPEGUTENIeM Ha 3KCMOPTHbIX PbIHKAX O KayecTBe MU

...... a
TaK)Ke Ha/umumMem TpaguuMu nNoAO6HOro npOM3BOACTBA M YHMKA/IbHbIX
HaBbIKOB, TEXHOJIOTMM M 3HAHUM NMPOU3BOJUTEIEN.

« [lpoAyKT NOKynaetTca uau No LEHOBOMY MPU3HAKY, MJIM MO YPOBHIO AOBEpMUA
6peHaa «Made in...».
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3a4eM HYXeH OpeHA TeppuTopun?

¢ WHBeCTMUMOHHAA NpuBJIeKaTe/IbHOCTb - BaXKHeMLlee HanpaB/jieHMe 6peHAnHra
CTpaH.

/¢ WHBECTUUMOHHAA MpMUBJIEKATE/IbHOCTb ANA MEeXAYHAPOAHbIX YacCTHbIX U
WHCTUTYLIMOHAJ/IbHbIX MHBECTOPOB CKJ/1aAblBaeTcA M3 caeaywmx ¢hakTopoB:

BaaronpuATHbLIM NOIMTUYECKUM M COLIMAJIbHBIM KIMMAT;
Noaaeprkka MHOCTPaHHbIX MHBECTULUM;
Hannume apkux, MHAMBMAYaA/IbHBIX YHUKaJIbHbIX MHBECTMULMOHHbIX NPOEKTOB;

Hannume pecypcoB MAM KaHanoB AOCTyMNa K pecypcam, Heo6XOAUMbIX AN YCMNeLHOM
peanm3aumm MHBECTULIMOHHbIX NMPOEKTOB;

/ Hannume KaapoBbIX pecypcoB, CMOCOBHbIX O06ecneyYnTb YCNELWHY peanusaumio
MHBECTULIMOHHbIX NMPOEKTOB.

R N
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3a4eM HYXeH OpeHA TeppuTopun?

¢ YpepykaHue KuTenen U TMNpUBJE€YEHME HOBbIX - OCHOBa (HOPMMPOBAHMSA
pecypcHou 6asbl 4219 pa3BUTHA perMoHa

/ PaboTta C HaceneHMeM WU ayguTopuen KBaJMPULUMPOBAHHbIX MMUIPaAHTOB
BKJ1lOMaeT B cebA:

¢/ OOpPMMPOBAHMA MMMIXKA PErMOHA C ACHbIM MOJIOKMUTE/IbHbIM BYAYLWIMM ANA JeTen
HbIHELHUX XUTEeNeu;

Mo3MUMOHMPOBAHMSA PErMoHa KaK XOpOLLEro MecTa A/si paboThl;

Mo3M1LMOHMPOBAHMA PEFMMOHA KaK 3KOJIOrMYECKM 61aronpmATHOro peruoHa Ans paborThl;
[puBNEYEHME CTYAEHTOB B BbICLUME YYEOHbIE 3aBEAEHMSA PETMOHA;

MpuBneYeHme KBaMbULMPOBAHHbBIX MUIPAHTOB.

e
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Ay AUTOPHUSAMU

PervoH Kak...

BpeHA TeppUTOpPUN — 3TO MOLLLHbIN UHCTPYMEHT
KOMMYHUKOALLUU C 4 KAIOMEBbIMU LLEAEBbIMMU

BHewHue ToBapHble

3apy6erKHble

Lienesas HaceneHue u UHOCTpaHHbIe
rpynna | gyyrpeHHMi 6MsHec MHBECTOpbI TYPHUCTBI PbIHKM
%l’;ﬁ:‘:lgfhggﬁlﬂx’ O6ecneuymBaloT BXOJHbIE Bxogawme duHaHcoBbIE
BHOCAT KOMMYHa/lbHble UTENEH HA DABOTY M (bMHAHCOBbIE MOTOKM, MOTOKM pacTyT
NAATEXM, ONauMBaloT HOBbILAIOT Te'iA CaM{IM onsiayMBas Homepa B 6naroaps npoaake
LleHHOCTb | neveHune, obpasoBaHue, VX TOKVIIAT/IbeKVIO FOCTMHMLAX, NUTaHUE B YCAYT W NPOAYKLMHU
rpynnbi COBEPLLAIOT MOKYMNKU B cnoZo6Hocn; y pecTopaHax, 6uaeThl, npeanpuATUIA B ApYrux
TOProBbiX NPeAnNpPUATUAX U COBEDLUAIOT MbSbIE Mo/Ib30BaHMeE YCayramu permoHax, 3KCrnaHCcmMm
T.A. MHBeETMUMM ﬁnamT CBA3M, TaKCH, CYBEHUPbI MECTHbIX (PUPM Ha
)
oMV UT.A. BHELLHWE PbIHKM
Co3pgaHue 1 peanusaums Cospanme nmMmaka 1 Co3pgaHne nmuaxa ®opmuposarine Aosepus
peanusaums Nporpamm, K MECTHbIM
NPOrpamm Mo CO3JaHMI0 HANPARASHHBIX HA NpWB/IEKaTEIbHOro NPOM3BOIUTENAM W
HanpasneHus NpWBJIEKaTENIbHOro noBbILEHME TYPUCTMYECKOrO peas3auma
pa3BUTUA MMM/Ka 06NaCTH Kak MHBECTULIMOHHOM HarpaBi€eHVA 1 KOMM/IEKCHBIX MPOrpamMm
6 MecCTa MOCTOSAHHOr o peanusaums Nporpamm,
peHaa NPWB/IEKATE/IbHOCTH NPOABUMKEHMA NPOAYKTOB
NPOXMBAHMA U BEAEHUA 5 Hanpas/IEHHbIX Ha 6
6msteca 06/1aCTH1 Y LieNeBbIX npUBNEUeHIe TypucTos | | 32 PYOEKOM C yropom Ha
rpynn MHBECTOPOB MECTO MPOMUCXOMAEHMA
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B ocHOBe pa3paboTku OpeHAQ TEPPUTOPUU CACAYET

PYKOBOACTBOBATbLCHA KOMNAEKCHbBIM MNOAXOAOM

Typusm
PaCCManVIBaeTCFl NnpuBIEKaTeribHOCTb
CTpaHbl KaK HanpaBreHnd and
Typu3amMa 1 HaMepeHUne Xuteneu
OPYrMx CTpaH NoCeTUTb CTPaHy.

ITrogn
rOCTeI'IpMI/IMCTBO, OTKPbITOCTb
n J:I,O6pO>KeJ'IaTeJ'IbHOCTb
Xuteneu CTpaHblI.
XenaHue OPYXNTb C
noabmmn, pabotatb C
MECTHbIMU XNTEendaMm U 1.4.

Hacnegue u Kynetypa
OLI,eHKa MCTOPUYHECKOIO U KYJbTYPHOIOo
Hacrneansd, a Takxke cCoBpeMeHHOro
KYJIbTYPHOIro noteHuunana
(KMHO, UCKYCCTBO, MY3blKa, NMuTepaTypa)
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Simon Anholt’s

Place Brand Hexagon ™

JKCnopT
UccnepyeTtca roToBHOCTb XKUTENEN
APYrMX CTpaHax UCKaTb U AOBEPATb
NPOAYKTam U3 KOHKPETHOM CTPaHbI

(country of origin effect)

lNMpaBneHue
Nccnenyetca posepue
K OEMACTBUSIM NPaBUTENbLCTB,
YBEPEHHOCTL B
OTBETCTBEHHOCTU PELUEHUN U
BKNaae B Aeno mupa u
CTabUNbHOCTH.

MHBecTMLUUM N UMMUTPaLUA
CnocoBHOCTb CTpaHbl NpuBMNeKkaTb
BHELLHME (PpMHAHCOBbLIE PECYPChI U
KayeCTBEHHbIN YEenoBe4YEeCKU Kanmtan
ANs NpoXuBaHus, paboTbl, y4eobl




1HPOEKT COCTOUT U3 NATU TANOB

MNpoBepeHne
ceMuHapa no
6peHAMpOBaHMIO
Tepp1TOpHMU

AHanus KpeaTtuBHble
noTeHymana Pa3spa6oTka pa3paboTku
6peHaa nnatgopmbl (choraH,

CTpaHbl M 5
LileNeBbiX PbIHKOB peHAa BU3yaJibHble

permoHasibHoro Jiorotumn,

o6pasbl)

/EanHoe noHnmaHue ¢ AHanus 6peHza /Mnatdopma 6peHaa  + OnucaHue 6peHaa
enen u 3ajad
Il:llpoeKTa, A /SLEPT-aHanu3 /CTtparerusa / CnoraHbl
ndpdepeHuMaumnm

= TEPMUHOJIOTUM, /SWOT-aHanmza A / Nlorotun
ﬁ pO/N N 3HAYEHMA rocyaapcrtsa
E SEESET”M”J 8  BeHuMapKuHr ¢ Coupanbhas ponb ¢ Eggﬁgﬁﬂme
s rocyaapcraa ¢ NMpodunb uenesbix 6peHaa rocysapcTsa
§ ayAWTOpHit /Brand Book
o

/ BocnpusaTHe cTpaHbl

/ KnioyeBom MHCaMT
LleneBbIX rpynm

""""'-......IIIIlllllll.....--"""—*
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dopMupoBaHMe 6peHAa permoHa
U TAaKTUYECKUX MNJIaHOB ero npoABU>KeHUs

Pa3pa6oTKa
nyiaHa
NpoABUXKEeHUA
6peHaa CTpaHbl
Ha uenesBbiX
pbIHKaXx

/[1naH BHELIHMX
KOMMYHMWKaLuK

/ MnaH BHyTPEHHUX
KOMMYHMKaLUUK

/MnaH aMcTpmrbLIOLUU




1-# 3Tan: CeMMHap No TeppUTOPUAABHOMY OPEHAMUHTY

CeMunHap no 6peHaMHry ansa
permoHabHOM agMUHMUCTPALUM

AHanu3 noTteHuuana 6peHpa
perMoHa 1 ueJieBbiX PbIHKOB

PaspaboTka nnatdopmbl
peruoHasbHoro 6peHaa

KpeaTnBHble pa3paboTKu

Paspa6oTka nsiaHa NnpoABUXKEHMA
6peHaa permoHa
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[MporpaMma CEMUHapa:

/ ToHATMe bpeHaa;

+ CTpaTtermyeckas posib 6peHaa M MecTo 6peHza B peaamsaumm
CTpaTermm pa3BMTUA PErmoHa;

¢ Tnatcdopma 6peHAa;

¢ YnpaBieHue 6pPEHA0M KaK aKTUBOM;

7 YnpaBneHue 6peHA0M KaK CpeCTBOM KOMMYHMKaLMM;

¢ YnpaBieHue 6peHA0M KaK CpeZCTBOM CO3aHUs 106aB/IEHHOM
CTOMMOCTMH;

/ TMpoaBukeHue 6peHaa;

/ OueHKa bpeHaa;

¢ TpuMepbl yCnelHoM peanmsaumm 6peHamHra perMoHoB B MMpe.

MNpoAo/IKUTENbHOCTb CeMUHapa: 2 AHS;
YYaCTHUKU CEMMHApa: PyKOBOACTBO PErmMoHa/IbHOM aJIMMHUCTPaLMK,
npeacTtaBUTENN PErMOHasIbHOro 4e/10BOro COo6LeCTBa;
dopMart: ceMuHap / Kpyrabli CTON




2-1 3Tan: AyaAuTt 6peHAQ perMoHa

CeMuHap no 6peHauHry ans BHYTpEHHMI aHa/M3 6peHaa permoHa:
permoHasibHOM afMMHUCTPALMMH

CoumnanbHas cpeaa;
JKOHOMMYECKasA cpeaa;
AHanu3 BO3MOXHOCTEN ANS pa3BUTHSA;

!
/
/
AHanu3 noTteHuunana 6peHpa 7 Knioyesble otpac/iu;
4
!
/

permoHa U ueneBbiX PpbIHKOB NCTOPUKO-KYNbTypHblE 0COBEHHOCTMH;
MoTeHumanbHble KOHKYPEHTHbIE NpenMyLLecTBa 6peHaa permoHa;

PecypcHas 6a3a AN pa3BUTUA permoHa.

PaspaboTka nnatdopmbl
perMoHasibHoro 6peHaa

BHeLUHW aHa/In3 pernoHa:

/ LleneBble ayamMTopmmn (HaceneHue, MHBECTOPbI, BU3HEC,
NyTELEeCTBEHHMKN) U UX XaPaKTEPUCTUKMU;

/ BocnpuAatrMe 6peHaa pernoHa LeneBbiMU ayaUTOPUAMM;

/ BocnpuATMe KOHKYpUPYIOLWMX BPEHAOB PErMOHOB;

/ Q6pa3 6peHaa pervoHa B CMU u cpean apyrmx rpynm,
OKa3blBaKOLMX BAMSHME Ha LesieBble rpynnbl 6peHaa.

KpeatuBHble pa3paboTKu

Paspa6oTka nsiaHa NnpoABUXKEHMA
6peHAa perMoHa
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€TOAOAOTUA AyAUTA

KayecTBeHHble KonuyecTBeHHble
KabuHeTHble nccnegosaHus
nccsiegosaHu1A nccsieaosaHuUA
/  AHanus  cTpaterMm U Apyrux ¢ DJKcnepTHble UHTEPBbIO C ¢ HaupoHanbHbIM COLMOIOTMYECKMM
yCTaHaB/IMBAKOLWMX JOKYMEHTOB; npeacTaBUTENSMM MECTHOro onpoc (BO3MO)HO, C MPUMEHEHUEM
¢ AHanM3 MHBECTULMOHHBIX NacnopToB 6u13Heca; MHTEPAKTUBHbIX TEXHOJI0M M) no
perMoHa 1 o6pasoBaHmi; {  JKCnepTHble UHTEPBbIO C penpe3eHTaTMBHOM BbIGOPKE;
/ AHanm3 JIMTEepaTypbl O PErMOHE; npeacrtaBUTENIAMU ayauTopmm 4 COUMOHOFM"‘leCKMﬁ ornpoc Xutenem
/' AHaMM3 COLMABHO-SKOHOMUYECKNX «MHBECTOPbI>; perMoHa no  penpe3eHTaTMBHOM
MCC“GAOBaHMl\;‘; / 3KCI‘IepTHble MHTEPBbLIO C BbI6OpKe'
/ AHanu3 nyuLLes 3apy6EKHOI npeACTaBMTenHMM TYPUCTUYECKOM
NMPaKTUKM no CXO/ZHbIM no MHAYCTPHA,
XapaKTEPUCTMKAM PErMOHaM; ¢ JKcnepTHble MHTEPBbIO c

NpeACTaBUTENAMU  KY/NIbTYPHOU MU
Hay4HOM 3/IUTbl PETMOHA;

/  JKcnepTHble WMHTEpPBbIO C
npescTaBUTENAMM MOJIMTUHECKON M
aAMMHUCTPATMBHOM 3/ITbl PerMoHa.

i

S.W.O.T.- aHanus S.L.E.P.T.- aHanu3

¢ KOHTeHT-aHa/M3 HaLMOHa/IbHOM
Npecchbl 0 pEruoHe;

¢ AHanuM3 apyrmx BaKHbIX AaHHbIX O
pasBUTMM U BO3MOYHOCTSX
pervoHa.
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3-u aTan: NMAaaTchopma 6peHAa

CeMMHap no 6peHauHry ans
perMoHasibHoM agMMHUCTpPaLUU

AHanm3 noteHuuana 6peHpa
perMoHa M LeNeBbiX PbIHKOB

PaspaboTka nnatgopmbl
pervoHasibHoro 6peHaa

KpeaTuBHble pa3paboTKu

Paspa6oTka nsiaHa NnpoABUXKEHMA
6peHAa perMoHa
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CylHOCTb (OCHOBHas Maes, Muccma) 6peHaa

Mpenmywectsa (PyHKUMOHAJIbHbIE,
3MOUMOHasIbHbIE, COUMaJIbHbIE, AYXOBHbIE)

ATpUOYTHI

JIM4HOCTbL 6peHaa

XapaKTep B3aMMOOTHOLLEHMI GpeHsa C
LeNeBon ayauTopuen

CoumasnibHasA posib 6peHaa permoHa

JlonrocpoyHoe BuaeHue 6peHaa
pervoHa

MeToamKa pa3paboTKu:

¢ Umkn cTtpatermyeckux Branding Workshop no ¢vpmeHHoM
meTtoamke Brand Atlas - 3-4 ceccum € pyKoBOACTBOM perMoHa m
C pas/IMYHbIMM LENEBBIMU FPynnamu.




4-y 3Tan: KpeaTuBHble paspaboTku

CeMMHap No 6peHauHry ans
permoHasbHOM agMUHMUCTPaLUM

AHanm3 noteHuuana 6peHpa
perMoHa M LeNeBbiX PbIHKOB

PaspaboTka nnatdopmbl
peruoHasbHoro 6peHaa

KpeatuBHble pa3paboTKu

Paspa6oTKa nsiaHa npoaBUKeHUA
6peHpa perMoHa
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Bepb6asibHaA CUMBOJIMKA pPErMOHa:

¢ OnucatenbHoe Ha3BaHUE;

¢ Ha3BaHWsA cy6-6peHa0B (TeppMTOpUasIbHBIX, OTPac/ieBbIX,
couManbHbIX);

¢ CnoraHbl;

/ OCHOBHbIE 3/1EMEHTbI Bep6asibHbIX KOMMYHUKALMM (TEKCTbI U
obpalleHMA K LeneBbiMU rpynnam).

Bun3yanbHas cMMBOJIMKA:

¢ Jlorotun;

¢ OUpMEeHHadA uBeToBas raMma U WpUPTbI;

¢ [pacduyeckne cTaHaapTbl U NpaBuia NPUMEHEHMS;
Fanepea UMMAKEN AN UCMOb30BAHMA B KOMMYHMKaLMAX.

-

UToroBbiM NpoayKToM 3Tana asnsetca Brand Book, B kKoTopom B
MOHATHOM M AOCTYNHOM hopMe usnaratTcsa nnatcdopma 6peHaa m
ero rpadpmyeckme CcTaHAapThl.




Brand Book KK KOHEYHbIU MPOAYKT 3TAMNA KPEATUBHbLIX
pa3spadoTok

YTo Takoe /
Brand Book? /
¢

p

/

/
4
{
/
{

4
{
{

/  Wpeonorua 6peHpa perMoHa

Mnatdopma 6peHaa
JlereHga v uctopua 6peHja
LeHHoCTH

ApxuTeKTypa 6peHA0B permoHa (6peH/ permoHa, 6peH/ bl 06pa3oBaHUM, OTpac/ieBble
6peHAabl, KopropaTMBHbIE M TOBAapHble GpeH/bl)

KOMMyHl/IKaLlMOHHbII;i CJioraH pernoHa

¢ Tpaduuyeckme cTaHAapTbl GpeHaa permMoHa

Jlorotmn pernoHa
MpUMeHeHWe NoroTMna B pas/IMiHOM NpeACTaBUTEIbCKOM MPOAYKLMM
LiBeToBaa ramma

Bubnnoteka uMmMaKen

¢/ KOMMYHMKaLMOHHbIEe CTaHAApPTDI

CTaHAapTbl peKlamMHbIX MaTepUaoB
CTaHAapTbl MaKETOB AJ/151 pa3/IMYHbIX KaHA/I0B
CTaHaapTHas BepCTKa

CyBeHMpHasA 1 peKlaMHas NpoayKLUmA

© 2008, 000 «Ctacb MapKeTuHr lMNapTHepc»




CeMMHap No 6peHauHry ans
permoHasbHOM agMUHMUCTPaLUM

AHanm3 noteHuuana 6peHpa
perMoHa M LeNeBbiX PbIHKOB

PaspaboTka nnatdopmbl
peruoHasbHoro 6peHaa

KpeaTuBHble pa3paboTKu

Paspa6oTka nsaHa NnpoABUXKEHMA
6peHAa perMoHa

5-n aTan: NIAGHbI BHEAPEHUS CTpATerum 6peHAa

[MnaH MapKEeTMUHIOBbIX KOMMyHMKaLlMl‘;iI

¢ CTpPYKTypa KOMMYHMKALMOHHBIX COOBLLEHWN;

¢ MNMocnepoBaTeNbHOCTb KOMMYHMKaLUMOHHbIX coobLeHmK (brand
story);

¢ Mepgua cTpaTerus;

¢ CTpaTerma UHTErpUpOBaHHbIX KOMMYHUKALMM.

[NlnaH BHYTPEHHEro MAapKeTUHra:

¢ KOMMYHMKaLMOHHbIE COOOLWEHUA A/1A HACENEeHUA PErmoHa;
¢ MeToabl KOMMYHUKALMIM C HAaCEIEHMEM PETrMOHa;
/ Mepmua cTpaterusa.

MnaH AUCTPUBLIOLMU:

/ CucTeMa «Npojaxk» 6peHa pas/IMYHbIM ayaUTOPUAM U
MHTerpaumm 6peHaa B NPorpammbl MHBECTULMOHHOM
npuBAEKaTEIbHOCTH, Pa3BMUTMA TYpM3Ma U MOBbILLEHUS JIOAIbHOCTH
Hace/ieHWsa peruoHa.
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KBanudukaumsa Stas Marketing Partners

OcHoBHble doakTbl 0 Stas Marketing Partners

¢ Stas Marketing Partners - KOHCy/nbTauMOHHAA KOMMAHMA, paboTawwas B o06acTu
cTpaTerMm 6MsHeca, ynpaBie€HMS MAapKETUHIOM M Pa3BUTHUA.

/  KomnaHuAa ocHoBaHa B 1999 roay B Mockse.

¢ CerogHa Stas Marketing Partners o6beanHsaetr 4 ocdpuca B Poccun, BenmkobputaHuu,
XopBaTtnn 1 Mongose.

¢ OcCHOBY nepcoHasla COCTaBJIAOT BbINYCKHMKKU nyuvwmx BY3oB, B 4YacTHOCTU -
3KoHOoMM4YecKoro dakynbteta MI'Y nmeHun J/lomoHocoBa.

/¢ Pabota Stas Marketing Partners ocHoBaHa Ha 3HaHMM OTpAC/IEBbIX PbIHKOB,
NPaKTUYECKOM OMNbiTe JIMAEPOB TMPOEKTOB, BbICOKOM aKaAEeMMUYECKOM MNOArOTOBKe
KOHCY/IbTaHTOB M MCMNOJIb30BaHMM  NPOBEPEHHbIX BPEMEHEM U  HOBEMLIMX
MeXayHapoaHbIX MeTOAMK.

¢ Tpuoputer KomnaHmm Stas Marketing Partners - ¢opmupoBaHMe peLleHuM,
HanpaB/IeHHbIX HA MOBbIWEHWE MNPUGbLIIBHOCTU U KanuTanuMsaumm 6usHeca KnueHToB
nocpeACTBOM COBEPLUEHCTBOBAHUMA METOAOB M MHCTPYMEHTOB B3aMMOLEMCTBUA C
PbIHKOM.
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KBanudukaumsa Stas Marketing Partners

Hawivi kAmeHTbl: 1999-2008
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Stas Marketing Partners

MockBa | J/loHaoH | 3arpe6 | KuwuHes
+7 499 929 5548/49
www.stasmarketing.ru

AHapen Ctacb, ynpaBasawoLWmMM NapTHEP
andrei@stasmarketing.com
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